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Finding the Best of the Internet



Information Literacy

·In the 21st century, literacy is not enough for success

·(In U.S.) Information literacy is now part of the 
curricula for children, adolescents, adults

·Includes computer literacy and other kinds of IT 
(phones, etc.)

·Trains user to challenge authenticity, reliability and 
validity of ALL info sources

·Information literacy keeps people up to date and is 
the basis for lifelong learning



Internet Statistics ïUsers in Singapore

·June 30, 2008 Ą 1.463 billion people use the 
Internet according to Internet World Stats

·Singapore:  Population est. (2008) 4,657,542 

·2000, approximately 1,200,000 users

·2009, estimate 3,370,000 users

·Growth 180 %, 72.4% of the population

·Only Japan and South Korea had higher % of users,  
75.4% and 77.3%, respectively





Internet - Resources

·Number of web pages is approximately 52 billion

·Size of web pages (number of bytes) tripled since 
2003

·Number of objects in pages to download has doubled

·Response time for users better on broadband, worse 
for slower connections

·Java script (type of coding), Images, graphics, videos 
increased and size of these files also increased



First Stage of Research

Learn the basics of your topic through a trusted 
reference book (sometimes in print!) :

Dictionaries http://www.thefreedictionary.com/

http://www.merriam -webster.com/

Atlas http://www.worldatlas.com/aatlas/world.htm

Almanac  http://www.infoplease.com/

Encyclopedias

http://www.infoplease.com/

http://www.answers.com/

http://www.thefreedictionary.com/
http://www.merriam-webster.com/
http://www.merriam-webster.com/
http://www.merriam-webster.com/
http://www.worldatlas.com/aatlas/world.htm
http://www.infoplease.com/
http://www.infoplease.com/
http://www.answers.com/


Fundamental Searching Concepts

·Use specific terms in searching, then expand or 
contract as needed

·Learn how to use your browser, most often it is 
Internet Explorer 

·Learn features of the search engine

·Evaluate your results

·Evaluate each site you go to



Search Engines

·Google : Is the biggest, but only 20% of the web is 
found by Google, to be complete, you must use 
other search engines, such as:
· Yahoo
· Ask.com
· About.com

·Learn how to use them at:  
http://www.lib.berkeley.edu/TeachingLib/Guides/
Internet/SearchEngines.html
·Another:  Clusty

http://www.lib.berkeley.edu/TeachingLib/Guides/Internet/SearchEngines.html
http://www.lib.berkeley.edu/TeachingLib/Guides/Internet/SearchEngines.html






Next Step:  Evaluate (any) Information

Look at:

·Accuracy

·Intended audience

·Bias

·Currency

¹But the best is to 

·Use a portal for finding good web sites



Portals ïDoors to the Good Stuff

·The source will identify itself clearly

·Gather in one place the best sites on a topic

·Maintained by experts in the topic

·Best organized & most recommended sites

·The best evaluated

·Purpose, goal, operation will be clear



Some General Portals

·http://www.archive.org/ Archive of the Web

·http://ipl.org The Internet Public Library 
(becoming http://ipl2.org )

·http://www.dmoz.org/ Open Directory Project

·http://vlib.org Highly regarded sites all topics

·http://scout.wisc.edu/ Highly evaluated sites 
described

·http://www.refdesk.com Links to the best research 
works online

·http://www.headlinespot.com News

http://www.archive.org/
http://www.ipl.org/
http://ipl2.org/
http://www.dmoz.org/
http://vlib.org/
http://scout.wisc.edu/
http://www.refdesk.com/
http://www.headlinespot.com/


Examples of Subject Portals

·http://www.law.cornell.edu/ Law

·http://www.eldis.org Development resources 

·http://globaledge.msu.edu/ Intôl. business

·http://www.poynter.org For journalists

·http://medlineplus.gov/ Medicine  

·http://www.plos.org/ Science publications

·http://oct.mit.edu Online / Distance Education

·www.free.ed.gov Resources for teachers

·http://www.usa.gov/ Anything from the US gov

http://www.law.cornell.edu/
http://www.eldis.org/
http://globaledge.msu.edu/
http://www.poynter.org/
http://medlineplus.gov/
http://www.plos.org/
http://oct.mit.edu/
http://www.free.ed.gov/
http://www.usa.gov/


Third Step: When You Find a Site You Like

Consider the

·Quality of the information

·How it is organized

·Know the bias of author / organization 

·Credibility of the author / organization

·Security for user

·Timeliness



Donôt stop here!

(~15.5 billion pages 
indexed by Google)





More Google Searching Options

Allintitle: allintitle:searchengines

Allinurl:   allinurl: google search

Site:  dinosaur site:si.edu ; admission 
site:www.stanford.edu

Maps:  Bangkok map

Definitions:  define compatibility

Weather:  weather Hanoi

Phrase searching:  ñInternet in Singaporeò

Time:   time Washington, DC



Google materials

·Google products
¹ Images

¹ Shopping

¹ Videos

¹ News

¹ E-mail  (gmail)

¹ Google scholar ïmillions of full -text scholarly documents

¹ Document sharing

¹ Many ways to collaborate with others

·Understand how it operates, and how 
commercialization changes results



Wikipedia

·Launched 2000 

·Are now 3 million + articles in English

·Developing in many other languages 
(600,000 Chinese, 460,000 Russian, etc.

·Contributors are the general public, editors 
are now more professional




